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ENGLISH VERSION

Instruction : Give answer to all questions.

1 Explain the production concept, product concept and
selling concept.
OR

20

1 (a) Give meaning and definition of marketing. Explain 10

importance of marketing.

(b) Explain SWOT analysis in the marketing strategies 10

planning .

2  Give meaning and definition of market segmentation. 20

Explain in detail bases of marketing segmentation.
OR

2 (a) What is marketing system ? Discuss macro factors 10

of marketing environment.

(b) Explain the factors affecting consumer behavior.

10

3  What do you mean by product life cycle ? Explain stages 15

of product life cycle.
OR

3  Discuss the factors affecting price determination.

4  Write short notes : (any two)
(1) Retailing and Wholesalling
(2) Techniques of sales promotion
(3) Promotion mix

(4) Importance of advertisement.

HDU-002-002101 ] 2

15

15

[ 250/25 ]



